Funnel Thinking

Funnel Tools & Tech
(crm, email tools, ad
platforms, Ai tools,
CMS/funnel builder,
analytics etc.)

MOF - Middle of Funnel TOF - Top of Funnel

BOF - Bottom of Funnel

Consideration Stage Awareness Stage

Conversion Stage

Funnel Goal
(sales, lead gen, signups,
booking etc.)

Audience & Offer Match
(target customer, messaging,

offer)

Etmry Point / Hook
(ads, social, email, seo etc.)

|

Lead Magnet
(checklist, video,quiz,
template, cheat sheet etc.)

J

Landing Page
(headline, CTA, trust &
authority elements)

|

Email Nurture Sequence
(education, trust building,
value driven)

Main Offer / Conversion Poiint
(product, service, call etc.)

Follow-up / Retargetting
(abandoned cart, redminders)

|

Upsells, repeat customers,
loyalty, referrals

Metrics / KPIs
(CTR, CR, CPC, CPL,

ROAS, LTV etc.)

CLICK LAB



